


lrnrcax BUslNEss sul'lMlr 20:15

INTRODUCTION

Africa is the world s second largest and second most
an 54
ion. lt is therefore
painful reality is

ices has remained
in turn contribut-

ed immensely to the
deficit in trade balance and recession

It is against this background that the African

Business Summit 2023 is hinged. The African
Business Summlt is an annual conglomeration of
African countries doing businesses locally and in

diaspora. lt was designed to create a forum for
business owners to relate, connect and celebrate their
successes and thal of the individuals.

The African Business Summit is targeted at company
chairmen, captains of industry, frontline business

executives, small and medium scale industrialists, blue

cheap companies, stad-ups' emeritus and young entre-
preneurs'those responsible for policy formulations and

implementations, CEOs, Executive Directors' Directors'

Presidents, Governors,
Legislators, Parliamentarians' the Corporate world both
locally and in diasPora.

The African Business Summit presents a business showcase/Exhibition

to create a brand visibility for African Products and Services

RXASONS FOR EXHIBITION AT'I'HE AFRICAN BUSINESS SU!I-

. Brand Visibility

. Business Connectivity

. Networking at both Corporate and lndividual levels'

. RelationshiP Building.

. lnf rastructure Leveraging.

. Healthy Competition

Business opportunity would be given for corporate businesses and

individuals to do a showcase.

EXHIBITION* PROFILE AND BUSINESS PROMOTION

The business summit showcase/Exhibition is not only necessary but

advisedly in rate bodies
. The event networking
. There is a evant business regulatory bodies

and non-governmental agencies.
. ir,"-it a-large presence of print and electronic media to cover the

exhibition.

BACKGROUNI)

ABS BUSINESS SHO}VCASE/EXHIBITION R.EGISTRATION FEE

oTIIER AFRICAN COUNTRIES FEE: $50OUSD

NIGERIAN EXHIBITION FEE: N250'000'0OK

SUMMIT FEE: FREE
MtrTHOD OF PAYMENT:

WHYATTEND THE SUMMIT?

t,F
for

nershiP

amongst business practitioners, along with key

government, civil society and essociation

2. CREATE a real world experience, case studies and honest de
-' 

Oui" tttut n"tps all push forward their sustainability strategies'

3, LEARN how to create a brand of purpose that delivers a

positive imPact and Profits

4. CHALLENGE CEOS of African origin to argue their cases for
being responsible business leaders'

\vII,I, YOU BE CONVINCf,D?

. Hear How FCMB is using the latest technology and frame
work to source quality business data-driven CRS agenda and

strategY

. Ensure participants learn how to tackle key issues faced by

the business world. lnfluence stakeholders to drive culture

change, accelerate progress - people, process and

technologY.

. Provide an environment for senior executives to come

together to overcome tough challenges and map the future

of their industry.

There would be live issue based tations case

iiuJi.t, ip"uk"rs pitching their nd therebv

rnut ,ng tn" afl.,"un gLlsiness Su es take centre

stage.

TARGET AUDIENCE FOR TI{E BUSINESS

SHOWCASEi EXHIBITION

I Fasr |,loving Consumer Goods (F|4CG)

2 Pharmacy and Druqs

3- Fast Food and Eateries.

4 Household Electronics
5. Print and Electronic Pledia

6 Automobile and Spare Parts

7 lnlormation Communication and Technologv

8 Oiland Gas

9 Airline and Aviation

12. Papersand Siationeries, Printing and Publishing

13. Financial Services' Banks, lnsurance, PFA, MFB, Stockbrokers'

Assets and lnvestment

14. Courier and Packaging Services

15 Sports, Ari and Entertainment Shipping, Maritime and its

16 lndustnal Equipment and l"lachines.

1Z Telecommunications
18. Professional Services - Law Accounting, l'ledicine'

advertisrns, Consulring Publrc Relatrons etc

19 Transportation and loglstics-

20 Hospitality, Traveland Tours.

21. Health Care Delivery - Hospitats l4edical Centre' Laboratories'

Clinics, Maternity Homes etc
22. Dry Cleaning Services and Janitors-

25. ENironmental Manasers - Waste Management and conkol'

24. Special Categories-
25. Health l4anagement Or€,anrzations (HMOS)'

26. Enersy Generation and Distribution
2Z Govemment and Non_Govemmental Agencies

2a Real Estate Development
29- Education Providers
30. S€cunty ServEes and PYoduct

3l Furniture and lntenor Decoratiofls
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SPECIAL GUESTS OF HONOUR

The development ln Africa Merit Award is
set up to recognize true continental
suslainable examplers including
governmental rnstitutions, parastata s,

agencies, companies, brands and
individuals that hav€ been innovalive and m
creative in pursuing sustainable growLh and
development imperatives,

Development in Africa f4erit Awards rs aimed at cele-
brating innovations and creativity in Africa. lt showcas-
es the brilliant minds, companies and institutions that
are performing and delivering positive changes and po-
sitioning Africa within the global business environment.

It wall honour CEOs, Leaders, Cha!rmen, Group Heads,
Presidents, Governors, parliamentarians, The Executive,
Judiciary, Gentlemen of the Press, Business Brands,
Products and Services as wellas public and private of-
ficers that have excelled and demonstrated uncommon
initiatives, drive and leadership in the African Economy
The winners would have made outstanding contribu-
tors to the development of the African continent, the
economic aspiration of its citizenry and the transfor-
mation of Africa's image in the international markets
while displaying high standards of good corporate citi-
zenship, social and environmental responsibilities.

The awards bring together promrnent business leaders,
entrepreneurs and other high ranking governmental
officials and individuals from across the world to ce -
ebrate acl.ieve.rents and success of b,Jsitess, compa-
nies and people who have played a pivotal role in driv-
ng Africa's economic development forward,

The quantily and qualty of the entries lo this year's
awards heve been phenomenal end exceptionai- lt is

notable that companies, institutions and personalities
taking part in the awards this year are not just focused
on growing their profits but committed to sustaining
local productions for prof tability that takes explicit ac-
count of lhe triple boltom ine

This year, the award will estabi sh tself as lhe key annu-
al event o'1 the cdlenda, of Afncan bJsiness communi-
ty. Every yeat we shall honour companies, inshtutjons
and personalities who have contributed significantly to
the dynamics and peop e of Africa as we see today.

This Awards will be reported n several print and elec-
tronic media that have large coverage- Some of them
are: Bus ness Day, Daily Sun, The Guardian Newspaper,
The Vanguard,The Punch, African Magic, AlT, Channels,
NTA, etc

THE AWARD'S BASIC CRITERIA FOR
NOMINATION

The Awards Technical Committee also known
as the Organizing Committee has put up
the following criteria to ensure transpar-
ency and professionalism in selections and
THE AWARDS ARE FREE AND ARE BASED
ON MERII The Committee takes on annual
sLrrvey to determine which business appeal
most to African Consumers. Ouestionnalres
are randomly circulated within the African
states to obtain representation across sec-
tions of the respondents. Ouestionnaires
are interpreted in different languages, With
respect to corpordte bodies, participants are
asked to name and nominate the pr€ferred
companies for severdl categories ot products
and services covering lifestyle products and
daily necessities.

The respodse rate are 75o/o ercellera by tt il survey standrrds.
The followitrg iodices are deployedi

I Oualrty Assurance
2- Brand Flarket Share

3 Brand Personality

5 Brand Reliability
6 Level of Acceptance
z Value Added and DuEbility
a. Brand Extension Programmes
9. Optimum Customer Salisfaction
lO Market Share Dominance
11. Ouality of Food
12. Hygiene and Standard
13 Level of Cirstomer Patronage
14 Efficiency in s€rvice Deliv€ry
15. Growth in the last one year

15 lnnovation, Creativity and lnvention
]7 Use of Digilal Technology
18. Ethical Standards and Policy
19 Operational Excellence
20 Credible Corporate Govehance
2t,st.rn Empowerment
22. Staff Trainiog ahd Atlitud€
23 Relationship with Stakeholders
24. Relationship with Community
25 Personality of the CEO
26. Leadership Generally
27lSO Certific?tion
24. NAFDAC Approval
29. Matket leftilory
30. Corporate Social Responsibility



DEVELOPMENT IN AFRICA MERIT AWARDS 2023 13TH EDITION
CELEBRATING BUSINESS EXCELLENCE & PERSONALITY

PROFESSIONAL OBSERVERS:
. African Oevelopm€nt Support tnstitute
. Nigerian Content Devetopmentand tlonitoring Board
. Economic Community of West Atrica States (ECOWAS)

SPONSORS -
The african Development Bank
Delta State OilProducins Areas Devetopment Commission (DESOpADEC)

. The lnsttute of lnternational Affaks

. The Afncan News Agency

. The Afncan nternationat Bar Association

The Award Techn caiCommrtee is made up of rndependent media
instiiutions, professional data coltectors and nformahon manage
ment experts assembed across the African continent Theyde
ployed the use of questionnarres, i.ace-tojace nteractions. random
sampling, measurement, scating, Jrrimary and secondary data colec
tion. At theend oftheana ysis and processes made between Febru
ary 2022 to January 3tst 2023, they recommended the companres,
institutions and individua I herein for the devetopment rn Africa r,4erit
Award,2023

I Al Award nominees that accept the Award must rnform the
Chaj.man, Organiz n9 Commttee of the Africa Business SLrmmit

2 AU those that accept the Award shou td tn addrion to inform ins
the Chakman Organizing Committee of the Africa Busaness
Summlt, enclose a minrmum of hatf pase or fu I page Advert of
theircompany or a ful size prcture in cEse of the individual

3- The Advert or picture ofrhe individuatwtibe pubtrshed in the
Award Journa I christened ,AFR|BEST 

t'.ta9azine,, which witl
feature the Award recipient and their crtations/Drof es whrch wil
be slobally circulaied

4 Please note, all fut page advert shoutd be 44 size white hatf page
adverts should be hafof the above rneasurement

5. Payments from outside Nisefla can be senr to the Event
l"lanasers via Western Union MoneyTransfer l,joney cram, Vso
and other internationatty accepted nreans of money transfer

6. ALLVALID ENTRIES MUST CONTAIN:

a P.ope/y riled Entry Form

a Pror'h or rhecrmpdnyor nd vdual

a c.py of the award Adwfr or P .tues sent ro us by wharepp
a Evide.ce of payne.r for adve.t p acement or pmfitns n th€ award JoLma

Please note that a I bookinss must be prepaid.
. Allva id entres must be accompan ed by therr Adved payment,
made payable to De ta Busrness Schoot Limited (The Event/pubt -
cation Manager) A I payments can be made rnto any Access Bank
PLC Account No: OO2474a4Oa or Fidstity Bank pLC Account No:
s600473604.

CO.ORDINATING OFFICE
DELTA BUSINESS SCHOOL LAISON OFFICE
16 Yinusa Adeniji Street, Muslim Avenue,
Off Toyin Street, Ikeja, Lagos, Nigeria
Tel: +234- 8023242600, +234- 7069147366, +234- 9O7sOt629L

ADVERTS FEES (N)

INS DE FRONT 500,ooooo

CENTRESPREAD(2PAGES) 700.ooooo

OUTSIDE BACK COVER, NSIDE BACK COVER 50000000

NSIDE BACK COVER 500 000 00

INSIDE FULL PAGE 350,OOOOO

NSIDE HALF PAGE 250.OOOOO

}IETW9RR EON N EET EtIE'RATE

PICTURXS OF PAST EVENTS
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THE ADVERT RATf, ARE AS FOLLOWS:
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